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Olympic qualifiers 

season 2022-2024

#OlympicQualfiers #RoadToParis2024

Promote Athletes on the Road To Paris2024



Story-telling to promote qualifiers season events
leverage the capacity of Olympics web & app, Social Media and marketing channels

Good luck to all 
#OlympicQualifiers #RoadToParis2024
#Gymnastics

Olympics.com Web & App
Schedule and explainers about the 
qualifying events

Broadcast - Non-exclusive Worldwide 
Live rights (when available)

Content team on ground and remote 
or content production for Web & App 
and Social Media, Athletes interviews, 
live blog, VOD highlights, News, 
Results, Sport pages, Events pages, 
Paris2024 pages, 

Localisation in 12 languages
5M monthly users

Olympics Social media 
Athletes - Build on top stories and athletes to drive 
engagement on social. Team on ground and remote for 
Athletes interviews, stories, promotion of their content .. 
Referrals to Olympics.com to drive people to the website for 
additional coverage.
Collaboration with and support to events Social team on 
content creation and distribution and amplification

9 languages on all Social platforms including China
100M Followers
500M Monthly engagements  

Marketing
Sign-ups to receive newsletters and latest news
CRM newsletters direct communication with people 
through personalized emails
Advertisement on Web & App and Social Media
Mobile push notifications for highlights and news 



ATHLETE-DRIVEN STORY-FOCUSED My road to paris
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Olympics social media drive promotion of Olympic qualifiers events

Source: CrowdTangle, Tubular, Netbase | Type: Social Videos Only | Platforms: Instagram (ex video views), Facebook, Twitter, YouTube, TikTok
Olympics Data supplied by DDnA.

SURFING GYMNASTICS JUDO

OTHER EARNED
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The Olympics has contributed between 47% and 77% of all engagements (LSC + Video Views) related to monitored Olympic Qualifiers

Bmx racing skateboarding

2022 2023
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2023 Olympic qualifiers global priorities 

J F M A M J J A S O N D

European Games
21 June – 7 July

Pacific Games 
19 Nov -2 Dec

(Solomon 
Islands)

Asian Games
23 Sept. – 8 Oct.

PanAm Games
20 Oct. – 5 Nov.

Badminton worlds
21-27 Aug.

Wrestling worlds
16-24 Sept.

OQ Series hosts announced, sometime in Q2

Olympic Day
(23 June)

1YTG
(26 July)

2022 World skate 
championships, 

street (UAE)
29 Jan – 5 Feb

2022 world skate 
champs, park (UAE)

5-12 Feb

ISA World Surfing 
Games

30 May – 7 June

IFSC worlds
1-12 Aug.

UCI worlds
3-13 Aug.

WSL Tahiti 
Pro 

11-20 Aug

Athletics worlds
18-27 Aug.

FIBA M bball
25 Aug – 10 Sept

FINA
Worlds

14-30 July

Rhythmic gym worlds
21-27 Aug.

W volley OQT
16-24 Sept. 

Breaking worlds
23-24 Sept.

Artistic gym worlds
29 Sept. – 8 Oct.

M volley OQ tourneys
30 Sept. – 8 Oct.

* Other OQSeason events will be always on from editorial POV on Olympics.com, App and Social Media to keep the qualifiers flame. However, there is no marketing support for such events.
**  Other multi-sport events such as Beach Games have not been selected as priority since they do not provide slots for Paris2024 and due to unclarity of its governance   

WST Rome Street 
Skate

June 18 - 25

Boxing Senegal
9-15 Sept. 
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Let’s Move

#LetsMove 

Inspiring the world to move; anywhere, any day, anyhow.  



L E T ’ S  M O V E  |  O L Y M P I C  D A Y  2 0 2 3

      

Our global CAMPAIGN 
and call to action 
that will make 
Olympic day the day 
for movement. 

A rallying cry. 
Mobilising the world 
to move on 23 june
and beyond.
Everywhere, 
every day.

# L E T S M O V E

L E T ’ S  M O V E  |  O L Y M P I C  D A Y  2 0 2 3
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Our Strategy to get people moving 

A N  I N V I T A T I O N  A N D
I N S P I R A T I O N  T O  M O V E  
A N D  E M B R A C E  A N  A C T I V E  
L I F E S T Y L E .

FROM ATHLETES 
TO PEOPLE

B R I N G  O U T  T H E  J O Y  O F  
M O V E M E N T  I N  
E V E R Y T H I N G  W E  D O .

MAKE IT 
FUN

M A K E  I T  S I M P L E  A N D  E A S Y  
T O  J O I N  I N  F O R  

E V E R Y O N E ,  E V E R Y W H E R E .

INCLUSIVE AND
ACCESSIBLE

I N V I T E  P E O P L E  T O  M A R K  
T H E I R  C A L E N D A R S  A N D  
M A K E  T I M E  F O R  
M O V E M E N T .

MAKE 
TIME

L E T ’ S  M O V E  |  O L Y M P I C  D A Y  2 0 2 3



                                                   

C R E A T E  A W A R E N E S S  A R O U N D  
T H E  I M P O R T A N C E  O F  
M O V E M E N T  A N D  T H E  F A C T  
T H A T  T H E  W O R L D  D O E S  N O T  
M O V E  E N O U G H .

The warm-up phase:
Outlining why we
Need to move

1  – 1 2  J U N E

C R E A T E  M A S S  A W A R E N E S S  O F  
O L Y M P I C  D A Y  A N D  I N S P I R E  P E O P L E  
T O  S C H E D U L E  A T  L E A S T  3 0  M I N U T E S  
O F  P H Y S I C A L  A C T I V I T Y  I N  T H E I R  
C A L E N D A R S .

The commitment phase:
Marking olympic day
In everyone’s calendars

1 3  – 2 2  J U N E

P R O V I D I N G  T H E  T O O L S  T O  H E L P  
P E O P L E  M O V E  T H R O U G H  A  S T A R -
S T U D D E D  O L Y M P I C  D A Y  W O R K O U T  
A N D  O T H E R  D A I L Y  A C T I V I T Y  
R O U T I N E S .

The activation phase:
Celebrating the joy
Of movement

2 3  J U N E  +  B E Y O N D
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GLOBAL COMMITMENT TO LET’S MOVE SO fAr…
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+ 5 0 0  P I E C E S  O F  C O N T E N T  P R O D U C E D  D E D I C A T E D  T O  L E T ’ S  M O V E

100’S Of AdApTABLE ANd MOduLAr prOMOTiONAL 
assets for all stakeholder channels and activations
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